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SUMMARY
· Analytical and impact-driven Marketing Analytics Professional with experience supporting pharmaceutical & IT clients, analyzing campaign, customer, and commercial data to improve audience targeting, engagement, conversion, and marketing performance across digital and CRM channels.
· Skilled in SQL, Excel, Tableau, Power BI, CRM analytics, segmentation, forecasting, and campaign experimentation, with the ability to turn complex data into practical recommendations for marketing and commercial teams.
· Brings an understanding of pharmaceutical, healthcare and IT markets, customer behavior, product positioning, and data-driven go-to market planning, with a growing focus on pharmaceutical commercial analytics, brand performance, and compliant healthcare marketing.
· Proven collaborator across marketing, sales, product, and analytics teams, with a focus on connecting customer insights and performance data to better business decisions.
SKILLSET
· Pharmaceutical & Commercial Marketing: Pharmaceutical Marketing Analytics, Commercial Analytics, Market Research, Market & Customer Segmentation, Competitive Intelligence, Product & Brand Performance, Go-to-Market Strategy, Customer Insights, Campaign Performance Analysis, Promotional Effectiveness, Pricing & Competitive Analysis.
· Marketing Analytics & Measurement: Marketing KPI Reporting, Conversion Analysis, Campaign Attribution, A/B Testing, RFM Segmentation, Forecasting & Trend Analysis, Customer Journey Analysis, Data Cleaning & Validation, Performance Reporting, Data Visualization.
· Data & Analytics Tools: SQL, Advanced Excel, Tableau, Power BI, Python (Pandas, NumPy, Matplotlib), Power Query, Predictive Modeling, Statistical Analysis, Dashboard Development.
· CRM & Marketing Technology: Salesforce, HubSpot, Google Analytics 4 (GA4), Google Tag Manager, CRM Reporting, Email Marketing, Audience Management, Conversion Tracking.
· Digital Marketing: SEO/SEM, Google Ads, Meta Ads Manager, Email Campaigns, Social Media Analytics, Landing-Page Optimization, Search & Campaign Performance Analysis.
PROFESSIONAL EXPERIENCE

Marketing & Commercial Analytics Analyst
Accenture

Mar 2026 – Present | US

· Support commercial marketing analytics for a biopharmaceutical client by consolidating campaign, customer, and channel-level data from multiple reporting sources into standardized datasets used for recurring performance analysis.
· Built and maintained Excel-based data workflows to clean, reconcile, and validate campaign performance data, reducing manual reporting effort by approximately 25% and improving consistency across weekly and monthly reporting cycles.
· Developed Power BI dashboards tracking campaign reach, engagement, conversion, channel performance, and audience trends, reducing the time required for stakeholders to review recurring performance reports by approximately 30%.
· Conduct audience and campaign segmentation using customer engagement and response data to identify higher and lower performing segments, providing marketing teams with insights for refining campaign targeting and prioritizing follow-up analysis.
· Analyze weekly and monthly campaign trends to identify changes in engagement, conversion, and channel performance, documenting key drivers and exceptions for discussion during client business reviews.
· Automated portions of recurring Excel and SQL reporting processes, reducing repetitive manual preparation and shortening the turnaround time for selected deliverables by approximately 20%.
· Perform quality checks across campaign and commercial datasets using reconciliation rules and exception checks, helping improve reporting accuracy and reducing recurring data discrepancies identified during review cycles.

Marketing Analyst Intern
Dell Technology (Remote)

May 2025 – Aug 2025 | US

· Worked on a summer marketing analytics project examining the competitive positioning and pricing of selected technology products, with the objective of identifying opportunities to strengthen product positioning within targeted customer categories.
· Gathered and organized publicly available competitor information covering product specifications, configurations, pricing, promotions, and value propositions, creating a structured comparison framework across key technology brands.
· Analyzed pricing differences across comparable product configurations and evaluated how features, specifications, warranty offerings, and promotional incentives influenced the perceived value of competing products.

· Built an Excel-based pricing and competitive analysis model that allowed the team to compare products across multiple attributes and quickly identify areas of relative pricing advantage or disadvantage.
· Used Tableau to visualize competitive pricing ranges, product-feature differences, and market positioning, helping translate a large set of competitive observations into a more accessible view for marketing discussions.

Marketing Coordinator
Tata Consultancy Services (TCS)

Oct 2020 – Nov 2023 | India

· Supported marketing initiatives for a pharmaceutical client through TCS, managing day to day digital, email, and CRM campaign activities, including audience lists, campaign content, creative coordination, and launch execution across multiple channels; contributed to a 20–25% increase in overall engagement.
· Created an Excel-based campaign tracker to bring CTR, CPC, conversion rates, and channel performance into a single view, making it easier for the marketing team to spot weak-performing channels and improve campaign ROI by 15%.
· Reviewed lead and conversion data across campaigns to understand where prospects were dropping off and worked with the analytics team to adjust audience targeting, contributing to a 22% improvement in lead-to-conversion rates.
· Monitored SEO and SEM performance, including keyword trends, traffic, and ad relevance, and used the findings to refine search campaigns and content priorities, helping increase organic traffic by 30%.
· Worked closely with product, sales, design, and analytics teams during campaign planning and launch, keeping deliverables on track and reducing average campaign turnaround time by 20%.
· Ran A/B tests for email subject lines, content, and landing-page variations, using response and conversion data to identify stronger-performing versions; testing efforts increased CTR by 18% and email open rates by 12%.
· Used CRM data to group audiences based on engagement and behavioral patterns, helping the marketing team develop more relevant messaging and contributing to a 15% increase in repeat engagement.
· Completed post-campaign reviews to compare channel performance, audience response, and conversion results, providing recommendations that contributed to a 10% improvement in overall campaign ROI.
· Cross-checked paid-media reports received from external agencies against internal campaign data, identifying reporting discrepancies and maintaining approximately 99% accuracy across key metrics such as impressions, reach, and CPC.
· Prepared quarterly marketing performance reports for senior stakeholders, summarizing campaign results, key trends, and areas requiring attention to support planning and marketing spend decisions.

Marketing Trainee
Tata Consultancy Services (TCS)

Apr 2020 – Sep 2020 | India

· Prepared weekly campaign reports summarizing performance trends, notable changes in audience response, and follow-up opportunities for the marketing team.
· Researched healthcare market trends, competitor activity, and customer preferences to help the marketing team refine campaign messaging and positioning for pilot initiatives, contributing to a 15% increase in engagement.
· Tracked campaign results in Excel, reviewing reach, clicks, engagement, and conversion trends to flag areas that needed attention and helping shorten campaign optimization cycles by 20%.
· Worked with senior marketing team members to coordinate campaign updates and incorporate performance findings into subsequent campaign activities, gaining hands-on exposure to data-driven marketing within a healthcare-focused business environment.
EDUCATION

Master of Business Administration (MBA)
Clark University
Dual Concentration : Marketing & Business Analytics
Bachelor of Pharmacy (B. Pharmacy)
Chandigarh University
PROJECTS
1) Website Optimization & Data Capture Strategy

Jan 2024 – Dec 2025 | Worcester, MA


Jul 2019 – Jun 2023 | India

Designed and implemented a comprehensive website optimization roadmap by analyzing user behavior and testing landing page variations. Leveraged A/B testing insights to enhance lead capture flow, resulting in an 18% increase in qualified conversions and improved data tracking accuracy across campaigns.
2) Sales Forecasting & Segmentation Model
Developed an SQL and Tableau–based predictive forecasting system integrating sales, regional, and seasonal data to anticipate product demand with 92% accuracy. Created an RFM segmentation framework visualized in Power BI, identifying high-value customer clusters and improving campaign targeting precision.

3) Market Entry Strategy for Vitamin C Product
Formulated a detailed go-to-market and pricing strategy for a new vitamin supplement through market segmentation, competitor benchmarking, and pricing sensitivity analysis. Collaborated with marketing, supply chain, and sales teams to align distribution and messaging, achieving a 12% uplift in sales post-launch.
4) ICU Mortality Scales Analysis (APACHE & SOFA)
Applied advanced statistical modeling on real-world clinical datasets to evaluate and compare ICU mortality prediction scales. Translated analytical insights into data-driven recommendations for resource allocation and outcome forecasting, supporting clinical and operational decision-making processes.
